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Highlight the Big PictureHighlight the Big Picture

L   Sh  P i iL   Sh  P i iLong vs. Short PositionsLong vs. Short Positions

Use Setup and Triggers to Trade with the BiasUse Setup and Triggers to Trade with the Biasp ggp gg
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Indicate a Potential Change in TrendIndicate a Potential Change in Trend

Fi d M  h  f  P d  Fi d M  h  f  P d  Find Moments that often Precede Find Moments that often Precede 
a Change in Trenda Change in Trend

Use Triggers to Make a Trade Use Triggers to Make a Trade 
Following a SetupFollowing a Setup
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ENS OBOS
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ENS OBOS
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Used to Enter a Trade Used to Enter a Trade 

E  P i  F ll i  S  I di iE  P i  F ll i  S  I di iEntry Points Following Setup IndicationsEntry Points Following Setup Indications

Triggers Used in Line with the BiasTriggers Used in Line with the Biasgggg
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ENS 

ENS Fast

ENS OBOS
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84 49%-84.49%
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